[image: image1.jpg]


[image: image1.jpg]
700 Fairfield Ave.

Stamford, CT 06902

Page 2
October 1, 2009

Press Contact:

Tim Davis, Director

Daymon Worldwide

700 Fairfield Avenue, Stamford, CT 06902

(203) 352-7678

tdavis@daymon.com
Daymon Worldwide supports Information Resources, Inc.’s positive outlook on Private Brands
STAMFORD, CT – OCTOBER 1, 2009 – Daymon Worldwide Inc., the world’s leading Private Brand Broker and Consumer Events expert based in Stamford, Conn., predicts a positive outlook for Private Brands in 2010. According to Information Resources, Inc.’s (IRI) most recent issue of Times & Trends, the popularity of Private Brands will continue to rise.

IRI’s in-depth analysis, Private Label 2009: Game-Changing Economy Taking Private Label to New Heights, claims that Private Brand unit share has grown to 22.8 percent (up 1.2 points) in the past 12 months. The reason for this growth – and continued growth in the future is three-fold: Private Brands offer great quality at an unbeatable price, customers are more prudent with their shopping and are predicted to continue these patterns, and retailers’ Private Brand strategies are stronger than ever and will continue to strengthen and grow to attract more diverse customers. IRI is the world’s leading provider of consumer, shopper, and retail market intelligence and insights.
Daymon President, Alex Miller says, “Daymon supports IRI’s claim that Private Brand growth will continue to rise in 2010.” He continues, “We believe consumers who bought Private Brand during the recession are going to continue to buy these products during the recovery because of the great quality and low price point.”

While other news sources have addressed differing opinions to the future of Private Brands, its growth is undeniable. In a recent article, “Name-brand foods make gains on private labels,” MarketWatch claims that Private Brand growth will cease after the recession. Miller addresses this claim by referencing periods of economic growth in the past. He says, “In past years, Private Brand growth has continued to move upward in the U.S., despite the economic condition.”
Daymon has implemented various social media tools to spread the Private Brand message. Daily industry updates, trends and news can be found on Twitter @DaymonWorldwide (http://twitter.com/DaymonWorldwide) and on the company’s public web site (www.daymon.com). 

About Daymon Worldwide
Daymon Worldwide Inc. is an employee-owned company headquartered in Stamford, CT specializing in the sales and marketing of Private Brand consumer products and consumer marketing events. Daymon serves more than 5,000 manufacturers of food and all types of private label products. The company employs over 16,000 associates and has operations in 22 countries on five continents. Daymon services over 100 customers across 11 channels of trade. Please visit www.daymon.com for more information.
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