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Daymon Worldwide says Consumer Reports’ store brand view is on target
STAMFORD, CT – SEPTEMBER 8, 2009 – Daymon Worldwide Inc., the world’s leading Private Brand Broker and Consumer Events expert based in Stamford, Conn., has had a very successful year marked by positive changes in consumer perception of store brands, social media outreach to further the Private Brand message, top 10 ranking among employee owned companies, a newly elected board member and sponsorship of industry-specific events.
Changes in consumer perception of store brands, or Private Brands, can be seen in the October 2009 issue of Consumer Reports. The magazine features a detailed investigation on store brands, concluding that buying store brands saves money without compromising taste. 
According to Consumer Reports National Research Center, Private Brand sales no longer fluctuate with the condition of the economy; rather continue to grow despite these changes. In a recent survey conducted by the Center, 70 percent of respondents said they were satisfied with their store brand purchases – and this number continues to rise. Also noted in the article, “Store brands account for almost a quarter of all food and beverages served in U.S. homes, up 18 percent since 1999.”

Daymon President, Alex Miller says, “The power of buying store brands is clear – save money while purchasing a quality product that is equal to, if not better than, the national brand equivalent.” He continues, “Daymon works very hard to help promote this message in everything we do. We believe today, more than ever before, store brands are a very viable and attractive alternative for consumers who want to buy smart, particularly given the current state of the economy. Consumer Reports hit the nail on the head with its most recent coverage of store brands.”

Daymon has also implemented various social media tools to spread the Private Brand message. Daily industry updates, trends, facts and news can be found on Twitter @DaymonWorldwide, here: http://twitter.com/DaymonWorldwide. Since the adoption of social media, Daymon’s website www.daymon.com has climbed to the first page on the Google search for Private Brand. The company homepage features videos, current job postings in the U.S. and abroad, and industry news.
In addition to evangelizing the Private Brand message, Daymon’s associates are also part owners in the company through its highly regarded and acclaimed Employee Stock Ownership Plan. The company was named one of the Top 10 Employee Owned Companies in 2009 by the National Center of Employee Ownership, a private, nonprofit membership and research organization based in Oakland, Calif. 
Reflecting Daymon’s rising stock within the consumer packaged goods industry, the company this year appointed Carla R. Cooper to its Board of Directors. Cooper is a former Senior Vice President at PepsiCo and an accomplished executive with a total of 28 years in leadership positions in the national branded consumer packaged goods industry. “Carla is not only the first female member of our Board, but she is also the first Daymon Board member who has spent her entire business career working on the national brand side of the grocery store,” says Milt Sender, Daymon Chairman. Cooper joins a Daymon Board that is very diverse in its background and experience, with representatives from the legal, agribusiness, academia, manufacturing, retail and finance industries. (Visit http://www.daymon.com > Who We Are > Our People > Board of Directors for biographies and photos of all Daymon Worldwide Board Members).

About Daymon Worldwide
Daymon Worldwide Inc. is an employee-owned company headquartered in Stamford, CT specializing in the sales and marketing of Private Brand consumer products and consumer marketing events. Daymon serves more than 6,000 manufacturers of food and all types of private label products. The company employs over 16,000 associates and has operations in 22 countries on five continents. Daymon services over 100 customers across 11 channels of trade. Please visit www.daymon.com for more information.
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